	
	
	



9 Rules of thumb: Curating a reputable digital identity

1. Be reflective and proactive, as opposed to reactive 
a. Regularly audit your digital footprint: search your name, review old posts
b. Ask: Does this represent who I am and who I want to become?

2. Context matters
a. Understand platform norms and their politics
b. Adapt tone and content without losing authenticity (for example, what you post on LinkedIn and what you may want to share on TikTok will be different as audiences will be different; ethos of the platform is also different)

3. Prioritise integrity
a. Share accurate information; avoid misleading or performative content.
b. Disclose affiliations when relevant

4. Critical curation
a. Curate content that reflects your values, expertise, and aspirations (this is included in what you like and share)
b. Remove outdated or harmful (to your images) posts that no longer align with your identity

5.  Engage ethically
a. Respect others’ privacy and intellectual property
b. Avoid amplifying harmful narratives or discriminatory content
c. Balance visibility with privacy controls

6. Question the system
a. Be aware of algorithmic bias and surveillance
b. Advocate for inclusive and equitable digital spaces

7. Build community, not just a brand
a. Interact meaningfully; contribute to collective knowledge
b. Support less dominant voices and foster dialogue

8. Maintain professional-personal boundaries
a. Decide what is public, private, and professional. Review regularly
b. Use privacy settings strategically to keep you safe

9. Continuous learning
a. Stay informed about digital ethics, platform changes, and emerging norms
b. Treat identity as fluid and adaptable
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