Plan for digital content creation – what to consider
1. Establish your purpose: Clearly identify why you are creating the piece  of content 
2. Decide on the tone and voice of the content: make it clear from where you speak (your standpoint). Ask: Who is this for? Which of my experiences and assumptions are shaping the story? 
1. Represent with complexity; avoid the “single story”: Reject stereotyping and simplification of issues. 
2. Centre voice and agency: Privilege the voices of those represented; co-create where possible, and resist speaking about communities without them. 
3. Consent, privacy, and dignity: Obtain informed consent that covers purpose, audience, platform, and re‑use; protect identities and sensitive data. 
4. Accuracy and accountability: Distinguish opinion from fact; verify claims and attribute sources. If you make an error, correct it visibly. 
5. Plan for algorithms: Platforms are not neutral; algorithms shape visibility, engagement, and “success,” which in turn nudges creative choices. 
6. Resist the pressures of the attention economy: Avoid sensationalism and reductive takes purely for clicks. Prioritise care, context, and truth over virality. 
7. Safety by design (for creators and communities): Anticipate digital footprints, harassment risks, data exposure, and emotional harm. Build moderation plans, boundaries, and support before publishing. 
8. Attribution, remix, and fair use: Credit others, respect licences, and add value when you adapt/remix. 
9. Community benefit and reciprocity: Ensure those represented benefit: share drafts for feedback, invite co‑ownership (e.g., credits, links, or revenue sharing where appropriate). 
10. Ongoing dialogue: Build feedback loops; reflect on unintended effects; adapt to changing contexts and platform dynamics. 

